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1938: 1 million

2002: 9 million

2007: Achieved 10 million 

1980: 6 million

1995: 8 million

1989: 7 million

In more than 120 years since its founding in 1885, Tokyo Gas has grown from an initial 343 customers to 
more than 10 million customers in 2007, and it is now Japan’s biggest city gas supplier. Its area of opera-
tions is the prosperous Kanto region, in which energy demand is concentrated and the urban population 
continues to increase. We deliver gas to our customers through more than 50,000 kilometers of pipeline. 
We imported LNG (liquefied natural gas) for the first time from Alaska in 1969 and its environmental ad-
vantages have been highly appreciated. Currently, nearly 100% of our city gas is sourced from LNG. While 
establishing this clean natural gas as its core business, the Tokyo Gas Group is determined to achieve sus-
tainable growth and development as a leading player in the integrated energy business.
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